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APPENDIX A:
Network Analysis Centrality Values and Network Graphs

Users with the highest indegree centrality

Nebelspalter

HarrisStamatiou
Reuters
PressTV

AdamPosen

YanniKouts
Frances_Coppola
MerliAless

NaguibSawiris

Volkswagen
Dwnews
Calestous
HandelsblattGE
NoThanksEU
NYTimesCohen
HLeichsenring
PaulHenriCadier
AXAIM
BetaBoston
WhistlelRL
boycottgermany
VW
akibritcioglu
dw_business
scmallaby
FinancialReview
FT

ManuelaKC
rafraffac

Journalist

Professional
Media
Media

Professional

Journalist
Professional
Journalist

Professional

Company
Media
Professional
Company
Other
Journalist
Professional
Professional
Company
Media
Professional
Other
Comapany
Professional
Media
Professional
Media
Media
Journalist
Other




Users with the highest outdegree centrality

axelmojave 18 Regular User
anraspop 16 Regular User
PeterConstant 9 Regular User
worldmeetsus 8 Media
JoeThorpel963 7 Journalist
badealkime 6 Regular User
BcnFox 6 Professional
2ontrack 5 Regular User
berlinbarbarism 4 Regular User
boycottgermany 4 Other
Hoeferle 4  Professional
JacobAlam 4 Regular User
MarkPlackettl 4  Professional

Users with the highest betweeness centrality

adamposen 84 Professional
dwnews 29 Media
berlinbarbarism 20 Regular
User
boycottgermany 20 Other
axelmojave 19 Eigl:lar
cleanairlondon 12 oOther
akibritcioglu 11 Professional
benwernerknight 10 Journalist
mkarnitschnig 9 Journalist

tombarfield 8.5 Journalist




Graph of the entire network
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Examples of tweets coded “German automakers/auto industry”

“4"" Farhan Zaheer

B | W Follow
@farhanzaheerb —

As expected, #V/olkswagenScandal is now hitting other #German
car makers. Unfortunate for the German auto industry
twitter.com/\WSJ/status/647 ...

7:30 AM - 24 Sep 2015

“« 137 W2

E Dave Upton ¥ FoRow
@Dmu3000

Is the #vwscandal the end of the German car industry?
#VW #diselgate #fraud
6:32 PM - 25 Sep 2015

« 1 w1

F" ) Jane Arapawe

@Janearapawe

This scandal is now hitting other German car makers,
Unfortunate for the auto industry. #VolkswagenScandal

10:11 PM - 24 Sep 2015 - San Diego, CA, United States

« 83 @9

Examples of tweets coded “German values/characteristics”

-+ , jordidelcor
‘ @jordidelcor

#dieselgate WW has disappointed everybody.The
traditional German values at stake not just shares.
Business ethics? A joke. €$£¥ are the kings

4:20 AM - 24 Sep 2015 - L'Ametlla del Vallés, Espafia, Espafia

« 31 w1

W Follow

39

¥ Follow




Examples of tweets coded “Germany’s history”

{ ® lawrence serewicz

: W Follow
4 @lldzne —

What is it with Germany toxic fumes and ethical lapses? |

thought this was resolved at Nuremberg? #/\WGate
3:36 AM - 30 Sep 2015

“«- 3 v

W Follow

‘H Antonius
@AnthonyKafka
Hmm

#Volkswagen is a modern german gas chamber
manufacturer. #VolkswagenScandal
http://t.co/NDp21YU3Fg

— Twitter APl (@twitterapi) 29 Sep 15

German cars emitting noxious gas that can kill people.
Can't beat the original plan. #VWGate
1:35 PM - 29 Sep 2015

«- 3 e

Examples of tweets coded “Other”

2 Amanda Glaser-Bligh

@GlaeserBligh

| W Follow

#Dieselgate makes my husband look like a genius. If ever there
was a doubt about the German who doesn't like VW.
twitter.com/autocar/status..

11:28 AM - 22 Sep 2015

- 13 W2

;-{-I"‘ Board of PacSanc

W Follow
@psancBoard _—

#vwgate the education in Germany OUTSIDE bavaria has to be
revamped.

6:29 AM - 24 Sep 2015
« 85 v

40

m Lac Von Bayern ¥ Follow

@LacVonBayem
Breathing Is deadliest in these countries - Germany is the
2nd of developped countries. #VW scandal won't change it
bloom.bg/1FN5aC8
5:29 AM - 1 Oct 2015

o~

Breathing Is Deadliest in These 15 Co...

The rate of air pollution deaths is headed
in the wrong direction.




