Co Editors Adv 2S 1V

Dr. Levent Altinay
Dr. Osman M. Karatepe
Dr. Muharrem Tuna




University of South Florida (USF) M3 Publishing

Co-Editors

Dr. Levent Altinay
Business School, Oxford Brooks University, United Kingdom

Dr. Osman. M. Karatepe
Faculty of Tourism, Eastern Mediterranean University, North Cyprus

Dr. Muharrem Tuna
Faculty of Tourism, Ankara Haci Bayram Veli University, Turkiye

ADVANCES IN MANAGING TOURISM ACROSS CONTINENTS
VOLUME 2

ISBN 978-1-955833-08-0

https://digitalcommons.usf.edu/m3publishing/vol16/iss9781955833080/1
DOI: 10.5038/9781955833080



Altinay et al.: Advances in Managing Tourism Across Continents: Volume 2

Assistant Editors

Dr. Alaattin Basoda
Faculty of Tourism, Aksaray University, Turkiye

Dr. Seden Dogan
Faculty of Tourism Ondokuz Mayis University, Turkiye

Dr. Muhittin Cavusoglu
The School of Hotel and Restaurant Management, The W. A. Franke College of Business,
Northern Arizona University, United States

Editor Assistants

Gokhan Sener
Faculty of Tourism, Necmettin Erbakan University, Turkiye

Basak Ozyurt
Faculty of Applied Sciences, Trakya University, Turkiye

Ipek Itir Can
Faculty of Tourism, Anadolu University, Turkiye

Sinan Baran Bayar
Institute of Social Sciences, Kirklareli University, Turkiye

ISBN 978-1-955833-08-0



University of South Florida (USF) M3 Publishing

Co-Editors

Dr. Levent Altinay
Business School, Oxford Brooks University, United Kingdom

Dr. Osman. M. Karatepe
Faculty of Tourism, Eastern Mediterranean University, North Cyprus

Dr. Muharrem Tuna
Faculty of Tourism, Ankara Haci Bayram Veli University, Turkiye

ISBN 978-1-955833-08-0

*Authors are fully responsible for corrections of any typographical, copyrighted materials, and
technical and content errors.

© USF M3 Publishing 2022

This work is subject to copyright. All rights are reserved by the Publisher, whether the whole or
part of the material is concerned, specifically the rights of translation, reprinting, reuse of
illustrations, recitation, broadcasting, reproduction on microfilms or in any other physical way,
and transmission or information storage and retrieval, electronic adaptation, computer software, or
by similar or dissimilar methodology now known or hereafter developed. The use of general
descriptive names, registered names, trademarks, service marks, etc. in this publication does not
imply, even in the absence of a specific statement, that such names are exempt from the relevant
protective laws and regulations and therefore free for general use. The publisher, the authors and
the editors are safe to assume that the advice and information in this book are believed to be true
and accurate at the date of publication. Neither the publisher nor the authors or the editors give a
warranty, express or implied, with respect to the material contained herein or for any errors or
omissions that may have been made. The publisher remains neutral with regard to jurisdictional
claims in published maps and institutional affiliations.

This imprint is published by USF M3 Publishing, LLC
The registered company address is University of South Florida, 8350 N Tamiami Tr, Sarasota, FL
34243 USA.

https://digitalcommons.usf.edu/m3publishing/vol16/iss9781955833080/1
DOI: 10.5038/9781955833080



Altinay et al.: Advances in Managing Tourism Across Continents: Volume 2

TABLE OF CONTENTS

Analysis of green marketing orientations of green hotels during COVID-19 with fuzzy
e Ceylan Bozpolat and Burcu Simsek Yagli

The effect of organizational change on organizational commitment
o Ali Sukru Cetinkaya and Shafiq Habibi

Tourism-oncology: More than a treatment
o Ozge Buyuk and Gulsah Akkus

A literature review on tourism studies based on technology acceptance model (2000-2021)
o Yakup K. Ozekici

Examining social media views on post-pandemic tourism rebuilding: The case of Twitter
o  Muharrem Tuna, Nilgun Demirel Ili, and Onur Celen

Geriatric-tourism, PMR, and thermal treatments in the third age
o Ozge Buyuk and Gulsah Akkus

Scope of rural tourism inroads through nonvegetarian gastronomic tradition in Western
Himalayas: The Hindu’s Bakrid
e Rohit Chauhan

The relationship between balloon tourism and well-being
e Serkan Bertan

The influence of demographic characteristics on satisfaction with adventure tourism experience
o Tahir Albayrak

The role of green brand equity on luxury hotel performance: The mediating role of green image
and green awareness
o [Iveren C. Bulya, Francis K. Eziokwu, and Glory Aberekor

The importance of crisis management in tourism
e Dora S. Jurdana and Romina Agbaba

Characteristic of Turkey registered geographical indications (GI) of food and agricultural
products in regions
o Nihan Akdemir and Aykut Simsek

Marketing for creative literary tourism: Cases and opportunities
e Ana M. Matias, Luis Cardoso, and Maria L. Pato

Mechanism and empirical analysis of the optimization and upgrading of the tourism industry
structure—Takes Western Jilin as an example
e Xu Bo, Alaa N. Abukhalifeh, Yichao Wu, Qiong Zhao, Xinbo Zhou, and Biao Gao



University of South Florida (USF) M3 Publishing

A study about recommendation of research and development the “green generation restaurants”
o Sena Ersoy and Atilla Akbaba

Positive influences of COVID-19 on local touristic sites: The role of country image in
stimulating tourism in Jordan and India

e Nadine Khair, Vimal C. Verma, and Sara El-Deeb

Pandemic time and tourism in OECD countries: Artificial intelligence and digital platforms
e Alfonso Marino, Paolo Pariso, and Michele Picariello

Islamic hospitality philosophy, Islamophobia host-guest relationships, traveler psychographic
and archetype in the Muslims world
o Jamaliah Jamil and Zulhasni A. Rahim

A scientometric review of artificial intelligence in tourism (2000-2021)
® Rujun Wang, Yu Mu, and Ying Huang

The effect of COVID- 19 pandemic process on social psychology and nature-based therapeutic
activities
e Aysun Yalvac, Esmahan Yalcin, and Murad A. Kasalak

Examining the impact of work-family conflict on organizational commitment: Study of higher
education sector in Northern Cyprus
e Dilem Dana

Predicting intentions to continue using travel apps in the post COVID-19 crisis
o Ahmed C. Bouarar, Smail Mouloudj, Asma Makhlouf, and Kamel Mouloudj

The village law in Indonesia as mechanism to support decentralisation in tourism
e Masrura R. Idjal

Possibilities of using neuromarketing tools in the hospitality industry
o Serdar Bulbul

https://digitalcommons.usf.edu/m3publishing/vol16/iss9781955833080/1
DOI: 10.5038/9781955833080



	Advances in Managing Tourism Across Continents: Volume 2

