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Preface 

This is the second volume of the Advances in Global Services and Retail Management Book 
Series. This volume has the following parts: 

• Part 1: Hospitality and Tourism 
• Part 2: Marketing, E-marketing, and Consumer Behavior 
• Part 3: Management 
• Part 4: Human Resources Management 
• Part 5: Retail Management 
• Part 6: Economics 
• Part 7: Accounting and Finance 
• Part 8: Sustainability and Environmental Issues 
• Part 9: Information Technology 
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